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We had a wonderful Summer Dinner party last evening at the Woodside vineyard of Band 

member Craig London and his wife Margaret. About a hundred and thirty of us enjoyed the 

idyllic setting, great company, delicious food, and excellent wine. Pictured here are a few 

scenes from this lovely evening that has become a favorite tradition of the Band. 

It has been an active first half of the year with 11 fundings to date: Connect Homes, Crater, 

Jirav, Kango, Kiana Analytics, Nanotech Bio, NGX Bio, RealKey, Thinnect, VoiceBase, and 

YourFare. Several rounds are still open; see the last page for more information. Additionally, 

the Band investors participated in Peloton’s $60M equity financing that closed in April. If 

you made any follow-on investments in our portfolio companies that are not included here 

please let Sonja know so that we update the funding statistics. We also had 3 exits this year so 

far: Faraday Bicycles (April 2013 Dinner), InfoAxe (January 2008 Dinner), and Ciel Medical 

(October 2016 Dinner). 

We look forward to hearing from a number of our portfolio companies at the Band’s 9th 

Annual Portfolio Day. Save the date for Wednesday, October 4th from 8:30 AM to 5:30 PM 

at Wilson Sonsini Goodrich & Rosati (650 Page Mill Road, Palo Alto) and let us know which 

companies you would like to see so that we can invite them. 

Band member Ron Weissman was a keynote at this year’s Latin American VC/Angel 

conference that was part of the Americas Digital Conference in Santiago, Chile, speaking 

about capital models, financing strategies, and about what makes a successful regional startup 

hub. Band member Jaleh Daie met with a number of accelerators in Spain and Portugal 

during the past two months to explore food and agriculture innovation. We are proud of the 

breath of expertise and knowledge of the Band members and starting in September, with the 

leadership of Band member Pat Guerra, we will start holding monthly educational workshops 

by the members for the members. Stay tuned for more details and let us know what topics 

around angel investing are of interest to you and if you would like to participate as a speaker. 

The first session in September will cover term sheets with a comparison of SAFE, convertible 

notes, and priced equity rounds. The following sessions will focus on validating investment 

hypotheses, as well as company valuations and calculating returns. 
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Gopal Solanki has over 30 years of engineering expertise, general management, and 

leadership in semiconductor and related fields. He served as the Chief Executive Officer and 

President of Magnum Semiconductor, Inc., a video compression processor and software 

developer for the broadcast market. He was with Magnum Semiconductor from February 

2008 until its acquisition in April 2016 and was responsible for the worldwide operations. 

Gopal joined Magnum from NVIDIA Corporation, where he had most recently served as the 

Senior Vice President for NVIDIA’s rapidly growing chipset business, which he built to a 

position of worldwide market prominence. During his 12 years at NVIDIA he also led the 

development of several successful products in the company's successful line of GPU (graphics processor unit) chips. 

During more than two decades in the semiconductor industry, Gopal has also held engineering and management 

positions at Weitek Corporation and Intel Corporation. Gopal holds a B.S. in Electrical Engineering from the Indian 

Institute of Technology, Roorkee, and M.S. in Computer Engineering from Syracuse University, New York. 

As an angel investor, he has interests in robotics, artificial intelligence, and machine learning and machine vision. 

Welcome New Member 

Band of Angels Meetings Calendar 

Deal Screening Committee 

July 26th; 11:30 AM - 2:00 PM  

Wilson Sonsini Goodrich & Rosati 

650 Page Mill Road, Palo Alto 

Deal Dinner   

July 19th; 6:15 PM - 9:00 PM 

Los Altos Golf & Country Club 

1560 Country Club Drive, Los Altos 

Second Look Lunch 

July 20th; 12:00 PM - 3:00 PM 

The Bentley Reserve  

400 Sansome Street, San Francisco 

Accelerators: will meet on Monday, July 24th from 4:00 PM to 6:00 PM at First Republic Bank (2100 El Camino 

Road, Palo Alto) with KLA-Tencor's Innovation Partners Program (IPP) team headed by Frank Bureen. For more 

information, contact Sanjiv Taneja (sanjiv@bandangels.com). 

AgFood Tech: will meet on Thursday, August 3rd from 12:00 PM to 3:00 PM at Royse Law (149 Commonwealth Dr, 

Suite 1001, Menlo Park). To nominate presenting companies, please email Jaleh Daie (jdaie@auroraequity.com). 

Digital Disruption: will meet on Thursday, August 10th from 11:00 AM to 2:00 PM at the Band’s office (750 Battery 

St, 7th Fl, San Francisco). To nominate presenting companies, please email Aron Bohlig (abohlig@gmail.com). 

Energy: will have office hours on Tuesday, July 18th with several companies that the SiG met at Cyclotron Road last 

month. Additionally, the SiG will meet on Tuesday, August 1st with Alan Lamont, Consultant to Lawrence Livermore 

National Lab, on the topic "The Value of Energy Storage and Demand Response for Renewable Integration In 

California". Please contact Larry Kelly (lkelly@kellyven.com) for more information. Both meetings are at his office 

(1060 La Avenida, Mountain View).  

LifeScience/MedTech: will meet on Wednesday, July 19th at Carr & Ferrell (120 Constitution Dr, Menlo Park) from 

11:00 AM to 2:00 PM. For more information, please email Craig Pritsky (cpritsky@bandangels.com), as well as Mike 

Bates (mbates@gmail.com) and Rich Juelis (juelis@sbcglobal.net).  

Software: will meet on Wednesday, August 9th at Carr & Ferrell (120 Constitution Dr, Menlo Park) from 1:00 PM to 

5:00 PM. To nominate companies and to RSVP, please email Ron Weissman (weissman@bandangels.com) and 

Heather Crawford (heather@bandangels.com).  

Wearables, Consumer & Semiconductor: will meet on Monday, July 17th at Carr & Ferrell (120 Constitution Dr, 

Menlo Park) from 1:00 PM to 5:00 PM. To nominate companies, please email Kurt Petersen (kurt.mems@gmail.com). 

Special Interest Group (SiG) Updates 

mailto:sanjiv@bandangels.com?subject=Accelerators%20SiG
mailto:jdaie@auroraequity.com?subject=AgFood%20Tech
mailto:abohlig@gmail.com?subject=Digital%20Media%20and%20E-commerceSiG
mailto:lkelly@kellyven.com?subject=Debate
mailto:cpritsky@bandangels.com?subject=Band%20of%20Angels
mailto:mbates@gmail.com?subject=LS%20SiG
mailto:juelis@sbcglobal.net?subject=LS%20SiG
mailto:weissman@bandangels.com
mailto:heather@bandangels.com
mailto:kurt.mems@gmail.com?subject=Band%20of%20Angels
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FABL (www.fabl.co) will be presented by Taj Forer, 

Co-founder and CEO, (919-619-9943; taj@fabl.co) and 

is introduced by Band member Johan Odfjell.  

Fabl’s rich media cloud-publishing tools streamline the 

production process for immersive, mobile-responsive 

content deliverables across B2B and B2C marketing. 

With Fabl, digital marketers deliver engagement and 

conversion-driving content campaigns without the need 

for agency, developer or designer inputs - an enterprise 

tool with a consumer-friendly user interface, Fabl drives 

agility and improves output quality for modern 

marketers.  

From “shoppable” consumer lifestyle storytelling, to 

interactive microsites, B2B lead-generation landing 

pages, and more, Fabl is a comprehensive solution for 

modern content marketers’ growing content publishing 

needs. 

Fabl was built to support scaling content marketing 

initiatives across multiple channels within brand and 

media portfolios. Fabl drives substantial production cost 

savings, while simultaneously delivering premium 

content experiences that delight readers and clients alike, 

driving top-line revenue growth for Fabl customers. 

In the U.S. alone, digital marketing spend will exceed 

$115B over the next five years with a sustained growth 

rate of 11% year-over-year. Increasing consumer demand 

for high quality marketing content will continue to drive 

this growth (Forrester, 2017). Yet, brands feel deep pain 

surrounding the disconnected nature of quality marketing 

content creation, publication, engagement tracking, and 

ROI. 

For media companies, explosive advertiser demand for 

slick native ad products cannot be supplied on scale 

because of the labor-intensive nature of such custom 

content creation. The pain is made acute because content 

marketing is today’s leading and most successful 

approach to building brand engagement (Nielson). Fabl 

solves publisher’s ad-supply issue by selling intuitive 

software that automates the labor-intensive inputs 

currently required by most publishers as part of their 

production process. 

Fabl is a SaaS platform, selling auto-renewal, annual 

subscriptions at $60K/brand, generating a robust average 

gross margin of ~80%. For high-volume clients within the 

publishing/media space, Fabl offers a white-labeled 

product with a per-story fee structure, allowing clients to 

attach spend for Fabl to specific campaign budgets (fitting 

within their existing revenue model). Large sales-channel 

partnerships are a big focus, currently underway with 

Oracle (brand/product marketing channel) and Genband 

(global Telecomm carrier channel). Fabl is on pace to 

generate $800K+ this year, already boasting marquee 

clients and partners: Oracle, GE, Forbes, CBS, Ducati, 

among others. Fabl is sustaining an annual growth rate of 

380% with 2018 revenue projections of $3M in ARR. 

Fabl’s current pipeline value is $6M+. Client campaign 

examples: Hulu + Salon, Forbes + Oracle, Gamespot + 

Game of Thrones, VentureBeat + ReFUEL4. 

Fabl is led by Taj Forer, Co-founder & CEO and Michael 

Itkoff, Co-founder & CPO. Forer and Itkoff are celebrated 

publishing/media executives with a combined 30 years 

experience in the publishing and media space. Additional 

executive leadership include Newell Thompson, SVP 

Sales & Marketing who previously served as VP, 

Marketing at Time, Inc. and Michele Maguire, VP Sales 

& Business Development who previously served as EVP 

Acquisitions and Business Development at UBM. Fabl 

was invited into, and graduated from, the prestigious 

Blackstone Foundation business accelerator and is also a 

Google for Entrepreneurs company. 

After bootstrapping for 18 months to build and test the 

Beta platform, Fabl raised a $575K Seed round via 

convertible note financing (including noteworthy 

investors Lisa Gansky, Alchemist Investments, and Johan 

Odfjell, member of Band of Angels). Seed funding was 

used to build and deploy the Fabl 2.0 platform, test 

various markets and GTM strategies, recruit sales 

leadership and poise the company for growth, which is 

now underway. With exploding demand for the Fabl 

product, the company seeks a minimum $1M in equity 

financing to service demand for it’s platform product, 

while continuing feature development to win more 

customers, driving ARR to $3M across 12-months. 

JULY 2017 PROGRAM 
The Deal Screening Committee met on June 28th and chose from among the 47 companies under consideration the 

following deals: FABL is a design-driven content marketing platform for the enterprise; WHEN LABS, sponsored by 

Band member Juan-Antonio Carballo, is artificial intelligence technology for augmenting management; and HOOCH, 

sponsored by Band member Jonathan Leong, is the first-ever subscription drink App. 

http://www.fabl.co
mailto:taj@fabl.co?subject=Band%20of%20Angels/Fabl
http://studio.salon.com/hulu-chance
http://insights.forbes.com/the-age-of-brand-agency-customer-collaboration/
http://studio61.gamespot.com/the-great-houses-of-game-of-thrones/
http://studio61.gamespot.com/the-great-houses-of-game-of-thrones/
http://stories.venturebeat.com/2017-the-age-of-ai-in-advertising
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WHEN LABS will be presented by Founder & CEO 

Nigel Beck (415-666-6340; nigel@whenlabs.com) and is 

sponsored by Band member Juan-Antonio Carballo. 

When Labs makes AI for augmenting management. It 

adds digital managers to management teams to handle 

regulations and paperwork, freeing people managers to 

do what is most important: people work.   

Wage-and-hour lawsuits are up over 300% in the last 

decade, and services productivity growth is half that of 

the manufacturing era. There is a $13.4B opportunity to 

automate supervisory tasks for the 124M service workers 

earning $5.4T in the US alone, and a $54B market 

globally. The company is starting with compliance in the 

hotel market, with 2M workers, and specifically the 

500K union hotel workers where almost 70% of workers 

are clustered in seven major metro areas, including San 

Francisco. Other hospitality, hospitals, retail, and 

government are key follow-on verticals. 

The first problem When Labs is addressing is getting 

workers to show up.  In a union environment, if you need 

more staff, due to surges or absences, you need to call 

workers in the correct order, or you have to pay all the 

workers who should have been called as if they worked 

the full shift. At a large San Francisco hotel, the HR 

director had paid out over $40K the morning we met, just 

to handle the last quarter’s issues with the culinary staff. 

To fix this, the When Labs digital managers digest the 

same spreadsheets with the staff roster and work 

allocation that human managers use, then make and 

receive calls, intelligently deciding between complex 

tradeoffs to optimize compliance, expense, and 

preference against billions of possible outcomes. The 

roadmap extends the processes handled to areas like 

breaks, OSHA reporting, and performance feedback. 

When Labs owns the data generated, from which with 

machine learning it can continuously suggest 

optimizations. 

The company attacks the hotel market property-up 

initially via three routes. First, via subcontractors, such 

as NoMoreDirt, which handles janitorial services. The 

second route is via companies which manage properties 

for multiple owners. Stanford Court Hotel is the 

company’s avenue into Highgate, which manages 10% 

of the hotel rooms in Manhattan. Lastly, via the brand, 

where the company is starting with the San Francisco 

Hilton Union Square. When Labs is building executive 

relationships via the Cornell board for hospitality 

(CIHLER), where When Labs is the only tech member              

along with CHROs from all major hotel brands. The 

company is currently at $1K MRR, $8K MRR by end of 

Q3 2017, with five digit ACVs per property.  

When Labs’ CEO Nigel Beck is a serial entrepreneur, 

selling a company to IBM, then working twice at IBM as 

VP Product on open source and speech, then VP 

Corporate Development, spending $1.4B to acquire their 

HR business. Matt Flaherty, CTO, is an MIT alumnus 

who ran security, UX, and business development at 

Iris/Lotus, acquired by IBM, then ran technical teams at 

TaskRabbit and Coverhound.  

When Labs is raising $2M to deepen product capability 

and expand its sales reach. In one year, with a team of 

two, bootstrapped, the company has reached 2,000 

workers under contract to be managed. With $2M, the 

company will get to 80,000 workers under management 

and $2M ARR in two years. 

 

HOOCH will be presented by co-founder Jared 

Christopherson (205-276-6327; jared@hooch.co) and is 

sponsored by Band member Jonathan Leong. Hooch is the 

"ClassPass" or "Netflix For Drinks", the first ever 

subscription drink app, where members receive One Free 

Drink Every Day at over 500+ top bars and restaurants 

around the world. Launched in Nov 2015, it is in 10+ 

cities including New York, Los Angeles, San Francisco, 

Hong Kong, and more. 

Members pay $9.99 per month, less than the price of one 

cocktail, and receive up to 31 free drinks per month. 

Venues take on the cost of giving away of one drink ($1-

$2), and in return, they get a customer in the door who 

makes $30-$40 in additional purchases. Hooch keeps 

100% of the recurring membership revenue. 

Behind the subscription business, Hooch is building a 

massive data business. Hooch has proprietary on-premise 

demographic and preference data that's disruptive to the 

entire alcohol industry. Alcohol companies historically 

rely on 3rd party survey data based on recalls by 

bartenders and collected every 6 months. Hooch collects 

data in real time that’s critical to decision making in a 

$98B industry. Hooch replaces traditional sampling and 

brands pay Hooch $10-$12 per drink promoted to and 

redeemed by Hooch members.  

In its first year, Hooch has signed up over 120,000 

members, including both free users and premium users. 

20,000 Hooch Premium Users sign up with a credit card 

and subscribe to a monthly or annual plan which allows    

mailto:nigel@whenlabs.com?subject=Band%20of%20Angels/When%20Labs
mailto:jared@hooch.co?subject=Band%20of%20Angels/Hooch
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company expects to become cash-flow positive in 

approximately 12 months. 53% of the proceeds will be 

allocated to digital performance marketing and in-bar 

marketing, including bartender affiliate program where 

bartenders get paid for every member referred. 21% of 

the proceeds will go towards technology R&D, 

developing data analytics platforms, POS integration, and 

enhanced social tools. 21% will go towards venue 

operations, launching of new cities, and securing national 

distribution partnerships with major hospitality groups 

including top hotel companies such as Intercontinental 

Hotel Group and Marriott.  

Hooch is co-founded by CEO Lin Dai, a veteran 

entrepreneur in the digital media space with 2 successful 

IPO exits, and CRO Jared Christopherson, co-founder of 

a $100M annual revenue top digital performance 

marketing agency behind the user acquisition success of 

top brands such as Living Social, Casper, Warby Parker, 

Dollar Shave Club, and more. 

“SECOND LOOK” 

them to receive one free drink Every Day at any of the 

500 Hooch venues they choose. Hooch Free Users do not 

pay a monthly fee directly, they receive one “sponsored” 

drink per week at a reduced number of venues. “Free-

mium” model allows Hooch to receive $9.99 per month 

from Premium Users, as well as monetize their Free 

Users at up to $10-$12 per drink from brands, creating an 

equally strong dual revenue stream model.  

Hooch has won the Anheuser Busch start up competition 

at SxSW, formed data partnership with Southern 

Glazer’s, the biggest alcohol distribution company in the 

U.S., and ran successful sponsorship campaigns for 

major spirits portfolios. As of June 2017, Hooch is 

generating over $100K revenue monthly, an annual run 

rate of $1.2M, growing 252% comparing to the 6 months 

prior. Hooch is projecting just under $2M revenue in 

2017, over $9M in 2018, and $35M in 2019. 

Hooch is currently raising its first priced round, up to 

$5M total, led and participated by multiple VCs. The           

The “Second Look” Lunch will be on Thursday, July 20th from 12:00 PM to 3:00 PM at The Bentley Reserve (400 

Sansome Street, San Francisco). In addition to Fabl, When Labs, and Hooch, we will hear update presentation from 

Band portfolio company TranscribeMe (May 2015 Dinner), which is raising follow-on funding. 

TRANSCRIBEME provides highest accuracy artificial 

intelligence speech recognition and crowd-sourced 

human transcription services to Enterprise customers. 

The company will be presented by CEO and Co-

Founder, Alexei Dunayev (alexei@transcribeme.com; 

415-938-6358), and is sponsored by Band members 

Karen Riley, Sophia Collier, and Val Babajov.  

TranscribeMe’s vision is to help computers understand 

human voice. This requires AI technology trained with 

sophisticated human-tagged data, and TranscribeMe 

started by developing a perfectly accurate transcription 

service with results completed by human workers. This 

allowed the company to both build early revenues, and to 

collect human-tagged audio and text data for training 

speech recognition AI.  

Following the initial Band member investment in 2014, 

TranscribeMe built its dedicated crowd-sourcing 

platform to power speech recognition solutions and 

reached production level for perfect quality transcription. 

From then, TranscribeMe continued to grow the 

transcription service revenues from customers in the 

Media, Education, Government, Call Center, Market 

Research, Media, Legal and Medical markets. In 2016,    

TranscribeMe grew to $3.3M in revenue, and has since 

achieved the first break-even month in May 2017. Using 

its growing library of human-tagged training data 

generated by the crowd-sourced workers, TranscribeMe 

has been working on training a number of both open-

source and commercial AI algorithms to improve the 

quality of automated speech recognition results. In recent 

testing, ASR results generated using TranscribeMe 

training models reached world-leading accuracy 

comparable to human transcribed content. Based on the 

success in improving ASR quality, TranscribeMe is now 

moving the automated AI-powered solution from beta to 

production and is raising funds to invest in sales and 

marketing of the new product.  

The transcription and speech recognition industry is 

significant in size, and most of the current leading-edge 

solutions like Google Voice, Microsoft Cortana, Alexa, 

Siri are focused on the Consumer space. TranscribeMe is 

focused on the Enterprise part of the market, which is an 

order of magnitude more difficult to solve than Consumer 

applications as it requires mastery of free-form complex 

multi speaker audio. The large volume of human-tagged 

data created by the crowd workers, and the ongoing          

mailto:alexei@transcribeme.com?subject=Band%20of%20Angels/TranscribeMe
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Recent Presenter Updates and Announcements 

Muzit (June 2017 Dinner) has engaged 17 Band members in due diligence for its A Round and has raised additional 

$231K in the convertible note. The company engages and monetizes Big data for the entertainment industry. Muzit was 

recently introduced by Neeraj Khemlani, President of Hearst Entertainment & Syndication, to the Kobalt Music Group, 

the world’s leading independent music publishing, label services, and neighboring rights music services company. 

Kobalt represents over 50,000 artists and songwriters, 600,000 songs, and 600 publishing companies. Rounding out the 

Muzit team are CTO Todd Rodgers, an expert in data understanding and collection, hardware and software design, 

development, and deployment of complex systems, who specializes in internet delivery of content and services to 

consumers, and Sr. Developer Kristof Redei, who graduated cum laude with a Masters Degree in Computer Science, 

Tufts University and a BA in Computer Science and Philosophy, Williams College. Contact: Band sponsor Kathy Lane 

(kathylane@hotmail.com). 

Daylighted (June 2017 Dinner) is in due diligence with the interested Band members. Contact CEO Alex Cammarano 

(alex@daylighted.com) for access to the in-depth documents provided for due diligence. Daylighted is a subscription 

to enjoy and discover curated selection of art on a digital canvas. The company is organizing a cocktail to for the 

members that would like to see the product live on Wednesday, July 26th from 6:00 PM to 9:00 PM at Pullman (223 

Twin Dolphin Dr, Redwood City). RSVP link (http://bit.ly/daylighted). Daylighted presented to Seedinvest last week 

and to went through their due diligence generating interest from 8 seed fund VCs, as well as being selected to pitch on 

the main stage at the Montreal Startup Festival. On the business side, sales continue to grow as 2 new hotel groups 

showed interest in trying the technology for future deployment. The company also met with Samsung (The Frame) and 

Apple (hospitality) to discuss partnerships. Contact: Band sponsor Jean-Louis Bories (jlbories@gmail.com). 

Your Fare, Inc. (April 2017 Dinner) has successfully fully subscribed their $500K Seed Round with $360K from the 

Band. After meeting with several investors and advisors the company has decided to oversubscribe the current round of 

funding. The company solves a very real pain point for restaurant owners by aggregating all the different online 

ordering companies into one single user-friendly platform. Contact: Band member John Litz (johnlitz1@gmail.com).  

TinyKicks (November 2016 Second Look) has successfully completed proof of concept for the eMotion Baby Activity 

Monitor in pregnant women. The company is in the fast growing field of wearable maternal and fetal healthcare. 

TinyKicks has a convertible note open  to accept up to $500K in new money at 20% discount to the A round investors. 

Contact: Band sponsor Paul Russo (paul@geosemi.com). 

Band member Bern Shen is the Board Chair of Dharma (www.dharmaplatform.com), a Washington, DC-based 

startup that provides a cloud-based, mobile platform that enables customers to more easily collect, understand and use 

data. Thanks in part to a $1M strategic investment from SAP, Dharma is now on track to book over $1M in revenues in 

its first year, and is seeking advisors and outside directors. Ideal candidates have built enterprise SaaS sales teams 

and/or have had hands-on CXO experience scaling a SaaS company very roughly to the tune of 30-50 employees, $10-

20M of annual recurring revenue, and/or a Series B. Location near DC is not required, but a plus for directors attending 

quarterly Board meetings. For more information, please contact Bern (bernshen@gmail.com). 

ability to create custom AI training data, gives 

TranscribeMe the edge in delivering highest accuracy 

speech recognition in this market.  

TranscribeMe’s competitive position is unique in that the 

company has the ability to provide both automated as 

well as human-verified transcription solutions with a 

superior quality service at a lower price, with excellent 

scalability as there are no capacity restrictions. Through 

micro-tasked crowd work and use of trained speech 

recognition technology, TranscribeMe is able to offer 

both human-verified transcription as well as automated    

speech recognition service on similar terms as cloud 

computing, scaling up and down with demand. 

The team is led by Alexei Dunayev (CEO, Stanford 

MBA, CompSci, Fulbright Scholar) and has over 30 full 

time staff world-wide. TranscribeMe is headquartered in 

San Francisco and is a Delaware C-Corporation. To date, 

TranscribeMe has raised $7M in angel financing. The 

company has reached break-even revenues in May 2017 

and is presently raising a $750K convertible note to 

invest into sales and marketing. The due diligence 

materials are ready to be shared with interested members. 

mailto:kathylane@hotmail.com?subject=Band%20of%20Angels/Muzit
mailto:alex@daylighted.com?subject=Band%20of%20Angels/Daylighted
http://bit.ly/daylighted
mailto:jlbories@gmail.com?subject=Band%20of%20ANgels/Daylighted
mailto:johnlitz1@gmail.com?subject=Your%20Fare
mailto:paul@geosemi.com?subject=Band%20of%20Angels/TinyKicks
http://www.dharmaplatform.com
mailto:bernshen@gmail.com?subject=Dharma%20(Band%20of%20Angels%20Newlsetter)

